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BUSINESS CONCEPT
& PHILOSOPHY

1. Our notion is to create LOFT furniture stores known for bringing urban living
fo the region. Centered around sofas, modern yet rustic living spaces and furniture,
It creates an experience capable of inspiring new ways of loft style living.

2. Our objective is to define trends, not follow them.

3. The goalis to identify our self's as a living example of modern, loft-style living culture

4. Our core competence is variety of 400-500 sofa models imported mainly from Europe,
Fastern Europe and Far East.

5. Our collaterals are an extension of our brand culture,

6. We are selective in the choice of materials, formats, and visual style we carry across all
brand applications to implement the brand experience beyond the walls of the store.

7. Our approach is to define an architectural "formula’ that takes into due consideration the
qualities and the constraints of the existing. space. the store's commercial strategy as
well as its brand identity.
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